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Black Line will take you all the way with it’s top of the line 3-light flash system. If you're in 
need of power and reliability the 2405CX 3-light Flash System is for you! The system is built 
around our rugged 2405CX power-supply and (3) 202VF light units. Among the lighting 
accessories inciuded in the system are (2) 7” reflectors, a 11.5” grid reflector, and our New! 
30 x 40” soft light box which produces a soft. sunny light that's useful for product and portrait 
photography. (2) 9° stands, and a 11’ stand round out the system 


Black Line Professional Lighting Systems 


310 S. Racine Avenue 
342/4:2 £=4050 * 


Chicago, Illinois 60607 
FAX:312/4214-S507¢ 
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